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“The BBC is for everyone…”



“Design and build websites that don’t 
disable people”



Everyone, including persons with disabilities, can enjoy “full and 
equal” use; they can access content, navigate the website 
successfully, engage with different elements.
ADA

E203.1 General. 
Agencies shall ensure that all functionality of ICT is accessible 
to and usable by individuals with disabilities, either directly or 
by supporting the use of assistive technology
Section 508

US Law



Accessibility is good for 
everyone?

Do we believe?..





No way of answering…

How impactful is accessibility 
on our whole audience?





WCAG isn’t UX





“Indifference 
towards people 
and the reality in 
which they live is 
actually the one 
and only cardinal 
sin in design”

Dieter Rams



Accessibility is 
Emotional as much 
as it is Functional or 
Technical



Where is the data that proves  accessibility 
and inclusive design programmes are 

impactful? 



Accessibly, legally and 
ethically gathered and 
managed.
Rich and relevant.

Data needed…



Qualitative research gives you the time to do 
due diligence, ask questions as part of the 
UX Design process, because the numbers of 
participants is relatively small



Qualitative research cannot accurately 
evaluate a design because statistically 
significant samples for each group are too 
large.



Evaluate

Improve

Deliver

Test
Qual ResearchQuant UX Research



quantitativequalitative

Go Live

UX

WCAG



Other Cognitive & Learning 15+%

Deaf, deaf and Severely Hearing Impaired 12.5+%

Upper Body Motor 8%

Blind and Profound Vision Impaired 4%

ASC & Severe Learning 5%
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Not everyone identifies as 
disabled and some people do 

not recognise they have a 
disability or want to declare 

they have a disability



Cognitive & Learning 5%

Intersectional Need - Language A11y

Dyslexia 10%

Second Language 1.6%

Lower Literacy 16.5%

≈33%



Tools

1. Audience Segmentation
2. Functional and Emotional Feedback
3. Inclusive Gathering
4. Agile
5. Data Secure and Ethical



Segmentation

1. Preferred Modalities (x2)
2. UX Needs Groups (x5)
3. Preferences (x6)
4. Neurodivergent Intersections (x6)
5. Standard Behaviour



Accessibility Impact
When tracked over time, the impact of an 
accessibility or inclusive design programme can 
be measured on an ongoing basis, based on 
customer or outcomes.

Including both functional and emotional UX data.



Multivariate Testing
Explore the impact of different design decisions on 
different needs groups with your A/B testing.

Making sure that experiences are comparative for 
all your users



Thank You
@garethfw


	US Law 

	E203.1 General. 
	Do we believe?..
	No way of answering…
	H2
	H3
	Data needed…
	Intersectional Need -Language A11y
	Tools
	Segmentation
	Accessibility Impact
	Multivariate Testing




